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We Work in 
Communications



13
YEARS IN 

THE 
INDUSTRY

SHAPING AND MAINTAINING 

A POSITIVE PUBLIC OPINION

PROVIDING 

COMPREHENSIVE PR 

SUPPORT

ORGANIZING EVENTS OF 

ANY COMPLEXITY



Consulting

PR campaigns

Press office

Crisis management

PUBLIC 
RELATIONS

EVENTS 

Business events

Corporate events

Concerts & festivals

KEY OPINION 
LEADERS

Facebook 

Instagram

YouTube

TikTok





OUR APPROACH

01
Analyze: Study the 

company, product, 

service, or 

personality and 

analyze 

competitors' activity 

to set goals and 

objectives.

03
Develop Insights: Identify 

insights to build image, 

positioning, and ideas for 

events or activities.

06
Evaluate: Provide 

results and 

analyze 

effectiveness.

02
Research: Analyze 

target audiences 

using focus groups, 

surveys, TNS, 

Gemius, and other 

methods.

04
Define Tools: 

Determine the 

best tools, 

develop tactics, 

and set KPIs.

05
Execute: 

Implement the 

campaign from 

start to finish.



OUR 

CASES



ПАРТНЕР ПРОЄКТ

MEDIA RELATIONS

SOME

KOLs

PARTNERS

SPECIAL PROJECTS

PARTNER PROJECT

2022 - …



Goals

GOALS

Build awareness of Human Mobile Devices (HMD) and communicate 

key product advantages to the target audience in Ukraine. 

Inform the target audience about HMD’s innovations.

PR TOOLS

Full brand support in Ukraine

- Press office (creating a loyal pool of journalists)

- Media pitching and placements

- Establishing systematic communication with opinion leaders

- Social media support (Facebook & Instagram)

- Event organization and special projects

- Collaboration with marketing and sales partners

- Advertising campaigns



Results*

- Over 20 press releases pitched

- Media coverage includes 800+ free publications

- 15 influencer, media, and creator collaborations

- Instagram followers tripled in two months

- Total Instagram page reach: 81,624 in two months

- Total Facebook page reach: 2,640,000 in 12 months

- Total annual reach: 5,000,000

*1 year



PROJECT

COMMUNICATION STRATEGY 

PR SUPPORT 

SMM SUPPORT

MARKETING SUPPORT

PARTNER
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"Ukrainian Shelves" Initiative in Supermarkets 

Across the EU, the UK, and the USA

Project Goal

Ukrainian Shelf Initiative in Supermarkets Across 

the EU, UK, and USA

PR Tools

• - Comprehensive PR strategy

• - SMM (Instagram, Facebook, LinkedIn, Twitter)

• - Targeted advertising

• - SERM (Search Engine Reputation Management)

• - Partnerships and collaborations

• - Participation in offline and online events

Ucare by FoodTech Shelf 
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Project launched on September 29, 2022

- Over 80 free publications in Ukrainian media (e.g., 

Delo.ua, The Village Ukraine, Khmarochos)

- 45 free publications in international media (USA, Czech 

Republic, Poland, UK), including The Grocer (UK)

- 65 applications from Ukrainian manufacturers, including 

MHP, Nizhyn, KhBK, Kormotech, Kyivkhlib, and more

- Partnership interest from Nisa (UK supermarket chain with 

2,300 stores), Aldi, Metro C&C Austria, Penny Hungary

- 7 new business partners (e.g., Diia.Business, Ukrainian 

Food Association, Canadian-Ukrainian Chamber of 

Commerce)

- Partnerships with 3 charitable foundations (Future for 

Ukraine, Uanimals, Zhytielub)

Results (6 months)



ПАРТНЕР ПРОЄКТ

PRESS OFFICE

PR SUPPORT

SMM SUPPORT

CLIENT PROJECT
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GOALS AND SOLUTIONS

GOALS:
• - Building awareness of the company and its 

corporate activities
• - Working with online media
• - Launching new products

SOLUTIONS
• External press office

• Media rankings and awards

• Events and product placement

• Press tours

• Collaboration with key opinion leaders

• Special projects

• SMM, SERM, Wikipedia, location-based 
marketing
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Results (2021 - 10 
months)

PR
• 70+ press releases

• 22 interviews

• 13 expert columns and comments

• 18 media rankings and awards

• 1 press tour, 4 special projects

• Influencer campaign for non-alcoholic beer

SMM
• 200 social media posts (Facebook & Instagram) with 1.5 

million monthly reach

• 110,000+ engagements on new product posts

• 3,500+ interactions with the BUD/Mess activation

TOTAL REACH 93,000,000

AVE ~5,000,000 UAH
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ПАРТНЕР ПРОЄКТ

COMMUNICATION 
STRATEGY 

PRESS OFFICE 
SPECIAL 

PROJECTS PROJECTS

PARTNER PROJECT
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GOALS AND INSTRUMENTS

PROJECT GOAL

To build knowledge about the Bosch  Automotive Aftermarket 

direction and communicate the key advantages of Bosch products to 

the target audience.

Informing the target audience about Bosch innovations.

PR TOOLS

Press office (building a loyal press pool)

Opinion leaders

Media events and special projects

Partner Communications (Mailchimp newsletters)

Reporting & Analytics

MARKETING TOOLS

E-mail Marketing
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RESULTS

• 5 events: annual press conference; Equality Day; 

Old Car Land; 100 years of ONPU; competition for 

master-receptionists

• 14 letters sent to partners; letter reach: 26,50531

• Sent 31 releases/articles

• Media base consists of 408 media

• 1219 publications (total reach: over 21,000,000)

• 4 special projects (Automotive publications: 

AvtoExpert, Avtomir, Avtocentr)

• TV: 24 channel



ПАРТНЕР ПРОЄКТ

COMMUNICATION 
STRATEGY

PRESS OFFICE
PRESS EVENTS

SPECIAL PROJECTS
KOLs

PARTNER PROJECT
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GOALS AND TOOLS

Goals

Establish brand knowledge and emphasize product 

quality and nutritional benefits

Address negative perceptions through systematic 

media communication

PR Tools

Ongoing media relations

Engaging internal and external brand ambassadors

Press events and special media projects
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Results

• 2 press events: 'Cat Show' in Odesa and 

'Pets Lunch' in Kyiv

• Media base of 75+ political and lifestyle 

publications

• 65 online publications in 5 months

• Total reach: 1,120,000

• Press tour to Royal Canin factory in Poland
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ROYAL CANIN CUP
Виставка котів, Одеса

GOAL

To inform the target audience about the Royal Canin Cat
Show event in Odessa.

IDEA

Organizing a press conference with regional 

mediaIntegrating newsbreak into the exhibition: The 

Book of Records of Ukraine and the selection of the 

longest cat in the country

RESULTS

• 13 regional online media and TV visited the press 

conference

• More than 40 publications in regional and national 

media
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ПРЕС-ТУР ПОЛЬЩА

GOAL

Organization of a press tour "RC Quality Tour" to the 

factory near Krakow

Building brand loyalty towards Polish factory 

products among Ukrainian consumers 

Raising awareness about RC's unified production 

standards and principles

RESULTS

• 8 journalists from top national publications 
participated in the press tour

• Total target audience reach: 906K

• Expected materials: FB posts, articles published 
in the press and online



ПАРТНЕР ПРОЄКТ

PRESS OFFICE 
EVENTS 

CORPORATE EDITION

PARTNER PROJECT
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GOALS AND OBJECTIVES

GOALS

Form the image of Subaru as a family car

SOLUTIONS

Development and implementation of a strategy to 

achieve the set goals

INSTRUMENTS

Press office

Corporate magazine “Subaru Family Magazine”

Family contests and trips

Family festival “Subaru Family Party”

Development and support of the event 

pagehttp://sf.subaru.ua/

http://sf.subaru.ua/
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RESULTS

• 3 events

• 20 partners

• More than 3 000 visitors of each event

• 10 media partners

• 3 publications with announcement

• 65 publications on relevant resources

• 10 post-releases in print media

• 4 TV appearances

• Video №1 

https://www.youtube.com/watch?v=IsbsisG2iSk

• Video №2 

https://www.youtube.com/watch?v=zyXZM7n9Ehg

https://www.youtube.com/watch?v=IsbsisG2iSk
https://www.youtube.com/watch?v=IsbsisG2iSk
https://www.youtube.com/watch?v=IsbsisG2iSk
https://www.youtube.com/watch?v=IsbsisG2iSk
https://www.youtube.com/watch?v=IsbsisG2iSk
https://www.youtube.com/watch?v=zyXZM7n9Ehg
https://www.youtube.com/watch?v=zyXZM7n9Ehg
https://www.youtube.com/watch?v=zyXZM7n9Ehg
https://www.youtube.com/watch?v=zyXZM7n9Ehg
https://www.youtube.com/watch?v=zyXZM7n9Ehg


ПАРТНЕР ПРОЄКТ

COMMUNICATION 
STRATEGY

PR SUPPORT
CSR PROJECTS

PARTNER PROJECT
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GOALS AND TOOLS

PROJECT GOALS

• Establish awareness that Luxoptica offers glasses for 

every budget and communicate the key advantages of 

Luxoptica products to the target audience.

• Inform the target audience about the "Healthy Vision" 

project.

PR TOOLS

• Press Office (creating a loyal pool of journalists)

• Collaboration with 

• Key Opinion Leaders (KOLs)

• Media Events & Special Projects

• Partnership Outreach (Email Distribution)
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RESULTS

5 events organized: Press conference for the book 

launch "Professor Dyvoook"Opening of the "CASTA" 

store"Mamaslet in Cinema" eventHR Brand initiativeNew

Year’s Mamaslet event

• 79 free media publications

• Total reach: Over 100,000

• Vision diagnostics conducted in 6 cities across 

Ukraine: Over 30,000 children screened nationwide, 

over 5,000 people tested at Kyiv shopping malls during 

on-site diagnostics

• 2 special projects with media outlets: bit.ua and 

bzh.life

• Collaborations with KOLs

• Overall campaign reach: Over 10,000,000
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• WINNING IN THE NOMINATION from the Center for 

Corporate Social Responsibility of Ukraine “Best 

Corporate Contribution to Sustainable Development Goal 

No. 3: Ensuring a Healthy Lifestyle and Promoting Well-

Being of the Population of All Age Categories”

• The Center for CSR Development, together with the 

LIGA Group of Companies, included the Healthy Vision 

project among the 10 most significant initiatives of 

Ukrainian companies in 2019

• The Healthy Vision project became a finalist of the 

Effie Awards 2020 in the Positive Change — Social Good: 

Brands nomination

• The Healthy Vision project won the 9th National 

Business Case Competition from the Center for CSR 

Development and Ernst & Young

RESULTS



ПАРТНЕР ПРОЄКТ

INTEGRATED SPECIAL 
PROJECT: 

IMPLEMENTATION AND 
PR SUPPORT

PARTNER PROJECT
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GOALS AND OBJECTIVES

GOALS

Increasing the number of children visiting SOCAR 

Central Asia gas stations

Forming the image of a place to spend time with the 

family

IDEA

Communication of the brand with the audience 

through children's superhero characters

Holding an all-Ukrainian competition
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GOALS AND OBJECTIVES

REALIZATION

Development of brand visual identity “from scratch” 

Contest/competition mechanics for target audience 

engagement 

BTL activities Influencer collaborations with media 

announcements and coverage in relevant social 

media communities

RESULTS

• 5 superhero characters

• Socar Family landing page

• Reaching over 500,000 people

• 10 opinion leaders, about 30 publications in the 

media, rotation of the video on LuxFM radio



ПАРТНЕР ПРОЄКТ

PR-SUPPORT
WORK WITH OPINIO 

LEADERS

PARTNER PROJECT



Н
А

Ш
І 
К

Е
Й

С
И

GOALS AND OBJECTIVES 

GOALS

Increase target audience loyalty to the Glo brand 

Drive target audience awareness of new company 

products and launch VELO nicotine pouches in the 

market

REALIZATION

PR content placement in print and online media 

Influencer and celebrity partnerships 

Native posts, product placement, and contest 

activations with influencers 

Supporting opinion leaders during events and press 

tours
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RESULTS

• More than 50 controlled placements of materials 

as part of the launch of new products/devices

• More than 40 opinion leaders involved in 

collaboration with the brand, including celebrities

• Press tour in Abu Dhabi for the Formula 1 race 

with the participation of millionaire bloggers with a 

total reach of over 1,300,000

• Activation as part of the G-Shock project with the 

involvement of silver with a total reach of over 

1,300,000 and an engagement of over 90,000

• Total reach: 143,000,000

• Total engagement: 13,000,000



ПАРТНЕР ПРОЄКТ

PRESS OFFICE 
SPECIAL PROJECTS 

WORKING WITH 
OPINION LEADERS

PARTNER PROJECT
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GOALS AND OBJECTIVES 

GOAL

PR support for brands and new lines

NIVEA, NIVEA MEN, EUCERIN 

SOLUTION

Creative media and influencer mailings

Press office support

Special projects with media and influencers

Organization of thematic events for the target 

audience

RESULT

Over 5 years of full-service collaboration with the 

client



Н
А

Ш
І 
К

Е
Й

С
И

SPECIAL PROJECT

GOAL

Support a football platform NIVEA MEN

Enhance the brand's masculinity

IDEA

Content project (longread) featuring opinion leaders 

on the bigmir.net

RESULTS

• Total views:: 52 526 

• Target audience reach: 2 286 932

• Link: https://bit.ly/2tGSsv0

https://bit.ly/2tGSsv0
https://bit.ly/2tGSsv0
https://bit.ly/2tGSsv0
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SPECIAL PROJECT

GOAL

Unconventional support for the launch of 

NIVEA: shower gels with cocoa, coconut, 

and carambola scents..

IDEA

Creative mini-series of videos with Liza 

Krasnova, a popular beauty blogger

RESULTS

Views: over 1 100 000  

Reach: 3 000 000 
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NIVEA CARE CAMPAIGN 

TASK

To strengthen the image of NIVEA as a brand that cares. To emphasize the 

brand values ​​and convey them to the target audience.

SOLUTION

Integration with festival activity during the winter holidays in the largest cities 

of Ukraine (Kyiv, Lviv, Odesa, Dnipro)

IMPLEMENTATION

Development of the concept of the NIVEA house

Turnkey organization

PR support

Attracting celebrities to the activity

RESULTS

Company period: 14 days

Total number of visitors: over 120,000

PRESS OFFICE: 30 free news items (print, online, TV)

https://www.youtube.com/watch?v=FdLJiRgjfu4

https://www.youtube.com/watch?v=FdLJiRgjfu4


ПАРТНЕР ПРОЄКТПАРТНЕР ПРОЕКТ

BRAND SUPPORT IN 
MEDIA

PARTNER PROJECT
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GOALS AND SOLUTIONS 

GOALS

PR support for key product line positions

SOLUTIONS

Media placement in leading Ukrainian media

RESULTS

• Articles in Segodnya, NV, Korespondent, Focus 

and other media

• Total coverage 1,200,000

O
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ПАРТНЕР ПРОЄКТ

COMMUNICATION 
STRATEGY

PR SUPPORT

PARTNER PROJECT
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GOALS AND OBJECTIVES

GOALS
• Increase brand awareness among local residents and 

the professional community.Establish the company’s 

image as a promising, stable, and reliable employer in 

the region.

IMPLEMENTATION
• Establishment of the Association for the Development of 

Efferent Therapy.

• Organization of publications, interviews, and special 

projects in regional and industry-specific media.

• Media support for the launch of new products to 

enhance the image of Orisil-Pharm.

• A series of projects for the company's anniversary, 

including outdoor advertising.

• Organization of CSR events (social and charitable 

projects).

• SERM
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RESULTS

ESTABLISHMENT OF THE ASSOCIATION FOR THE 

DEVELOPMENT OF EFFERENT THERAPY

• interviews in regional and specialized medical 

publications  

• 2 special projects aimed at promoting the employer brand  

• Around 10 media materials (writing, distribution, 

publication)  

• 9 outdoor advertising billboards in the center of Kalush

• 50 minutes – total broadcast time of company news on 

local radio stations  

COVERAGE:

• Total print media reach: over 350,000

• Total online reach: over 4,000,000



ПАРТНЕР ПРОЄКТ

BTL
WORK WITH OPINION 

LEADERS

PARTNER PROJECT
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GOALS AND OBJECTIVES 

GOALS

Increase brand loyalty among target audience

Focus on product quality

Stimulate WoM-effect

REALIZATION

Organize factory tours

Tasting and photoshoot

SOLUTION

10 tours in 6 months

Over 100 independent reviews
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CAMPAIGN WITH OPINION 
LEADERS

GOALS

Increase brand loyalty among target audiences.

REALIZATION

Native posts by opinion leaders + product placement

RESULTS

• Total reach: 905 080

• Average monthly reach: 100 564

• Total engagement: 47 469

• Average monthly engagement: 5 274



ПАРТНЕР ПРОЄКТ

PROJECT WITH OPINION 
LEADERS ON YOUTUBE

PARTNER PROJECT
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GOALS AND OBJECTIVES 

GOALS

Creative support for the children's line of the 

Morshynska brand.

IMPLEMENTATION

Cooperation with YouTube bloggers – children

Native communication of the brand and its 

messages

RESULTS

4 videos

4,948,233 total views

806,399 views in Ukraine



ПАРТНЕР ПРОЄКТ

MULTIMEDIA PROJECT

PARTNER PROJECT
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GOALS AND OBJECTIVES 
GOAL

Support for the launch of a new product - a drug (dietary 

supplement) for weight loss XLS

Eliminating the stereotype that dietary supplements for 

weight loss do not work, eliminating the negative

REALIZATION

Creation of a content project and a website about weight 

loss “10 steps towards yourself”

We involve a celebrity who “never loses weight” - Ruslana

Pysanka in the project

Involvement of experts in working on the website content

Content in the format of a video blog on the website and 

the project channel on YouTube

Creating a buzz effect

10 participants were selected from among the viewers, 

under the guidance of Ruslana and experts

Holding a press conference at which Ruslana announced 

the use of the XLS dietary supplement
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RESULTS

• 180 free publications (including a 1+1 story)

• 1,900 online project participants

• 58,000 video blog views



ПАРТНЕР ПРОЄКТ

SPECIAL PROJECT 
WITH OPINION 

LEADERS

PARTNER PROJECT
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GOALS AND OBJECTIVES 
IDEA

Non-standard support for the launch of the 

fragranceVersace Dylan Blue pour femme

SOLUTION

Video project on the website and YouTube channel elle.ua

Involvement in the project: host of the TV channel 

"Ukraine" Oleksandr Skichko, author of the programs "The 

Interviewer" Anatoly Anatolych, gastronomic expert Sergey 

Kalinin and general producer of UFW Volodymyr

Nechyporuk

RESULTS

Link to the project:

• https://elle.ua/ludi/interview/izvestnie-muzhchini-ukraini-

rasskazivayut-o-svoih-glavnih-zhenshchinah/

• https://www.youtube.com/watch?v=UoxE5IOE8Lw

https://elle.ua/ludi/interview/izvestnie-muzhchini-ukraini-rasskazivayut-o-svoih-glavnih-zhenshchinah/
https://elle.ua/ludi/interview/izvestnie-muzhchini-ukraini-rasskazivayut-o-svoih-glavnih-zhenshchinah/
https://elle.ua/ludi/interview/izvestnie-muzhchini-ukraini-rasskazivayut-o-svoih-glavnih-zhenshchinah/
https://elle.ua/ludi/interview/izvestnie-muzhchini-ukraini-rasskazivayut-o-svoih-glavnih-zhenshchinah/
https://elle.ua/ludi/interview/izvestnie-muzhchini-ukraini-rasskazivayut-o-svoih-glavnih-zhenshchinah/
https://elle.ua/ludi/interview/izvestnie-muzhchini-ukraini-rasskazivayut-o-svoih-glavnih-zhenshchinah/
https://elle.ua/ludi/interview/izvestnie-muzhchini-ukraini-rasskazivayut-o-svoih-glavnih-zhenshchinah/
https://elle.ua/ludi/interview/izvestnie-muzhchini-ukraini-rasskazivayut-o-svoih-glavnih-zhenshchinah/
https://elle.ua/ludi/interview/izvestnie-muzhchini-ukraini-rasskazivayut-o-svoih-glavnih-zhenshchinah/
https://elle.ua/ludi/interview/izvestnie-muzhchini-ukraini-rasskazivayut-o-svoih-glavnih-zhenshchinah/
https://elle.ua/ludi/interview/izvestnie-muzhchini-ukraini-rasskazivayut-o-svoih-glavnih-zhenshchinah/
https://elle.ua/ludi/interview/izvestnie-muzhchini-ukraini-rasskazivayut-o-svoih-glavnih-zhenshchinah/
https://elle.ua/ludi/interview/izvestnie-muzhchini-ukraini-rasskazivayut-o-svoih-glavnih-zhenshchinah/
https://elle.ua/ludi/interview/izvestnie-muzhchini-ukraini-rasskazivayut-o-svoih-glavnih-zhenshchinah/
https://elle.ua/ludi/interview/izvestnie-muzhchini-ukraini-rasskazivayut-o-svoih-glavnih-zhenshchinah/
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https://elle.ua/ludi/interview/izvestnie-muzhchini-ukraini-rasskazivayut-o-svoih-glavnih-zhenshchinah/
https://elle.ua/ludi/interview/izvestnie-muzhchini-ukraini-rasskazivayut-o-svoih-glavnih-zhenshchinah/
https://elle.ua/ludi/interview/izvestnie-muzhchini-ukraini-rasskazivayut-o-svoih-glavnih-zhenshchinah/
https://www.youtube.com/watch?v=UoxE5IOE8Lw
https://www.youtube.com/watch?v=UoxE5IOE8Lw
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ПАРТНЕР ПРОЄКТ

SPECIAL PROJECT 
WITH BLOGGERS

PARTNER PROJECT
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GOALS AND OBJECTIVES 

IDEA

Building awareness about opening a wine department in a 

METRO store

Communicating METRO's key messages to potential 

consumers

Increasing consumer loyalty

SOLUTION

Collaboration with lifestyle thought leaders on their 

platforms on Facebook

RESULTS

• 11 posts by thought leaders (reach over 56,000)

• Viral effect - over 50 free publications (UGC)

• Bronze at the Effie Awards 

2015http://sostav.ua/publication/effie-awards-ukraine-

2015-obyavil-pobeditelej-69370.html

http://sostav.ua/publication/effie-awards-ukraine-2015-obyavil-pobeditelej-69370.html
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PR SUPPORT 
ANTI-CRISIS PROJECTS
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PR-SUPPORT

GOAL

Build brand awareness and communicate key 

product benefits to the audience

PR INSTRUMENTS

Press office

Media events and special projects

RESULTS

• Customer support during 3 years
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ANTI-CRISIS CAMPAIGN

GOALS

Eliminate all attempts to accuse the company of 

involvement in separatism

State the manufacturer's official position and provide the 

company's explanation of the situation

SOLUTIONS

Company appeals to the Security Service of Ukraine to 

check it for involvement in separatism

Negotiations with the media to correct inaccurate 

information

Wide coverage of the results of the check (TV and online)



ПАРТНЕР ПРОЄКТ

Prescription drug -
Alfapeg

PARTNER PROJECT
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GOALS AND OBJECTIVES 

OBJECTIVE

Filling the information field in a highly specialized 

field,

Indirect promotion of the manufacturing company,

Promotion of a stable phrase - "the main component 

of the drug"

LIMITATION:

Mentioning the product may be perceived as an 

advertising message



Н
А

Ш
І 
К

Е
Й

С
И

RESULTS

SOLUTION

Creating a newsbreak through an industry 

conference

Interview of a company representative on television

Posting articles, press releases and news on 

Internet platforms

RESULTS

• 3,300,000 TV viewing reach

• 20,000 Internet news views



ПАРТНЕР ПРОЄКТ

SUPPORTING THE 
MARTELL BRAND IN 

GLOSSY AND BUSINESS 
MAGAZINES

PARTNER PROJECT
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GOALS AND OBJECTIVES 

GOALS

Increase overall brand awareness and attention

Creating a call to action through the consumption of 

a clean beverage

OBJECTIVES

Native brand integration in articles, non-advertising 

format

SOLUTION

Development of individual theses for each category 

of publications, based on the needs of their target 

audience
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RESULTS

• Lack of similar promotion topics from competitors

• 12 publications created thematic articles in their 

own unique style

• 4 categories of publications with the largest 

reach of the target audience - business, men's and 

women's, travel and entertainment

• 20 materials published



ПАРТНЕР ПРОЄКТ

PROJECTS WITH 
OPINION LEADERS

PARTNER PROJECT
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GOALS AND OBJECTIVES 

OBJECTIVE

Support the campaign to launch the new 
Finlandia bottle

IDEA

Emphasize the attractiveness and 
premiumness of the new design through 
opinion leaders

Development of a separate creative 
project with each influencer: recording a 
track, creating collages, etc.
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RESULTS

REALIZATION

Involvement of 4 thought leaders, with the 

implementation of a separate creative conceptual 

project: music mix, author's video and photo content, 

storytelling

RESULTS

• The total number of native interactions of the target 

audience with posts is more than 230,300. 

• The total average cost of one interaction is 0.7 

UAH.



READY TO 

CREATE!

NB@POINTER.AGENCY

mailto:nb@pointer.agency
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