PR AGENCY

PUBLIC RELATIONS

PointeR

IN THE TOP-10 PR AGENCIES RANKING

IN UKRAINE

EVENTS

OPINION LEADERS




We WorkK In
Communications
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SHAPING AND MAINTAINING
A POSITIVE PUBLIC OPINION

PROVIDING 13

COMPREHENSIVE PR YEARS IN
SUPPORT THE

ORGANIZING EVENTS OF INDUSTRY

ANY COMPLEXITY

PointeR




Consulting Business events Facebook

PR campaigns Corporate events Instagram
Press office Concerts & festivals YouTube
Crisis management TikTok

PointeR
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OUR APPROACH

01

Analyze: Study the
company, product,
service, or
personality and
analyze
competitors' activity
to set goals and
objectives.

02

Research: Analyze
target audiences
using focus groups,
surveys, TNS,
Gemius, and other
methods.

03

Develop Insights: Identify
iInsights to build image,
positioning, and ideas for
events or activities.

04

Define Tools:
Determine the
best tools,
develop tactics,
and set KPIs.

05

Execute:
Implement the
campaign from
start to finish.

06

Evaluate: Provide
results and
analyze
effectiveness.
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PARTNER PROJECT

MEDIA RELATIONS
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KOLs
PARTNERS

SPECIAL PROJECTS




Goals

GOALS

Build awareness of Human Mobile Devices (HMD) and communicate
key product advantages to the target audience in Ukraine.

|l nform the target audience about HMD

PR TOOLS

Full brand support in Ukraine

- Press office (creating a loyal pool of journalists)

- Media pitching and placements

- Establishing systematic communication with opinion leaders
- Social media support (Facebook & Instagram)

- Event organization and special projects

- Collaboration with marketing and sales partners

- Advertising campaigns




Results *

- Over 20 press releases pitched MiMIORTE CBIT Ha KpBWe
OOHMPANTE 3 POIYMOM - By HE MOXETE

Media coverage includes 800+ free publications NTRARD . CKA3aTH «CTaNUM
PO3BMTOK» 6€3 «R»

- 15 influencer, media, and creator collaborations
- Instagram followers tripled in two months
- Total Instagram page reach: 81,624 in two months

- Total Facebook page reach: 2,640,000 in 12 months

- Total annual reach: 5,000,000




PARTNER

Jeare

PROJECT

COMMUNICATION STRATEGY

PR SUPPORT

SMM SUPPORT

MARKETING SUPPORT
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Ucare by FoodTech Shelf

"Ukrainian Shelves" Initiative in Supermarkets
Across the EU, the UK, and the USA

Project Goal

Ukrainian Shelf Initiative in Supermarkets Across
the EU, UK, and USA

PR Tools

A- Comprehensive PR strategy

A- SMM (Instagram, Facebook, LinkedIn, Twitter)
A- Targeted advertising

A- SERM (Search Engine Reputation Management)
A- Partnerships and collaborations

A- Participation in offline and online events

PointeR
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EUROPEAN SUPERMARKET MAGAZINE

Retail Private Label A-Brands Fresh Produce Drinks Supply Chain Techn

SUP LY wlldlll

UCARE Project Launched To Establish
Connections For Ukrainian Food
Producers

° SIGN IN REGISTER TEAM ACCESS SUBSCRIBE
Special Offer: & | | |
£1 a week

A BUYING & SUPPLYING ~ STORES . [@/NV[[{E38VW FINANCE .. PEOPLE . REPORTS . EVENTS . JOBS SUBSCRIBE NOW

HOT TOPICS

Cost of Living Crisis Politics HFSS COP27

SUPERMARKETS

Ukrainian food producers to have
dedicated shelf in UK supermarkets

By Maria Gongalves | 11 October 2022

1 ¢z BEBUGR

Ucare is also in talks with German discounter Aldi and US wholesaler Costco to roll

out the scheme in their UK stores in the near future

Results (6 months)

Project launched on September 29, 2022

Over 80 free publications in Ukrainian media (e.g.,
Delo.ua, The Village Ukraine, Khmarochos)

45 free publications in international media (USA, Czech
Republic, Poland, UK), including The Grocer (UK)

65 applications from Ukrainian manufacturers, including
MHP, Nizhyn, KhBK, Kormotech, Kyivkhlib, and more

Partnership interest from Nisa (UK supermarket chain with
2,300 stores), Aldi, Metro C&C Austria, Penny Hungary

/ new business partners (e.g., Diia.Business, Ukrainian
Food Association, Canadian-Ukrainian Chamber of
Commerce)

Partnerships with 3 charitable foundations (Future for
Ukraine, Uanimals, Zhytielub)

PointeR
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PR SUPPORT

SMM SUPPORT




GOALS AND SOLUTIONS

GOALS:

A - Building awareness of the company and its
corporate activities

A - Working with online media
A - Launching new products

SOLUTIONS

A External press office

A Media rankings and awards

A Events and product placement

A Press tours

A Collaboration with key opinion leaders
A Special projects

A SMM, SERM, Wikipedia, location-based
marketing
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OUR CASES

PointeR




